
Get closer to your customers with Futura’s  
fully integrated customer loyalty points system

Effective CRM and 
customer loyalty help  
to underpin retail 
success and Futura’s 
integrated loyalty card 
solution provides you 
with a powerful business 
tool to get closer to  
your customers. 

Futura4Loyalty integrates 
fully with your Futura POS 
software and requires  
no extra procedures or 
equipment at the till.  
It is easy to install and 
captures all customer 
contact details and 
transactional information. 

The loyalty system tracks 
individual customer 
spending activity, 
applying loyalty points 
automatically to each 
transaction, which can 
then be redeemed in 
store or online. Period 
statements, vouchers and 
promotions can be auto-

emailed to customers, or 
sent by text to save on 
cost, or they can be 
printed and mailed in 
the post. Importantly the 
solution allows you to 
analyse customer spend 
so that you can easily 
develop personalised 
customer offerings and 
promotions with 
additional rewards, to 
drive increased sales. 

The system is flexible 
and easily customised  
to support your business 
with comprehensive 
features including 
Address and Account 
Management, Points 
Configuration, 
Statement Set-up,  
Quick Input Screen for 
account changes and 
comprehensive Reporting. 
Multiple account types 
can also be configured 
depending on individual 
spending levels.

• Affordable loyalty card solution
• Multiple account types – silver, gold, platinum
• Fast ROI
• Fully integrated with POS software
• Full audit control and comprehensive reporting suite
• Flexible statement management
• Versatile and easily customised
• Auto email and text alert facility

UK womenswear retailer Autonomy was quick to 
incorporate Futura’s loyalty card solution. Card holders 
are already responsible for 8% of sales, a figure that 
is growing, and the company is now considering 
developing a Platinum Card for super spenders. “We 
see real benefits like being able to analyse sales and 
tailor precise promotions to our customers, and 
rewarding them for choosing Autonomy.”
Matthew Vohs, Managing Director, Autonomy
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Menarys, Northern Ireland’s most popular department 
store group, has implemented Futura4Loyalty across its 
store network. 

Branded ‘Reward Me’, the scheme was so popular 
over 40,000 customers signed up in the first 5 months.  
Futura4Loyalty enables Menarys to collect and analyse 
customer data to see exactly what customers are buying 
and to create promotions and offers more precisely 
targeted to specific age ranges and regions.  

Menarys customers use a personalised RewardMe card to 
collect points which are converted to vouchers and sent 
out quarterly, with written details of promotions, to each 
customer. The vouchers are redeemable at any of its 20 
stores in Northern Ireland and Eire.

Menarys will use Futura Analyser to provide an even 
more detailed understanding of customer buying 
patterns, to enhance customer profiles and help 
decide future promotions and incentives to best reward 
customers. Next year customers visiting www.menarys.
com online or via their smartphones will be able to earn 
loyalty points as the scheme extends to all channels.

Menary build customer loyalty fast

Futura4Loyalty is a 
points-based system; 
these are automatically 
calculated for each 
qualifying transaction, 
based on the parameters 
you set. The system caters 
for both ‘Standard’ and 

Points Configuration

‘Promotional’ points. 
Standard points are  
not restricted to date or 
time and are used for 
everyday transactions. 
Promotional points 
include time and  
date parameters. 

The QIS allows authorised 
staff to make manual 
account adjustments – 
useful, for example, if a 
customer is unable to 

QIS (Quick Input Screen)

present their loyalty card 
during a transaction or if 
a customer wishes to 
close down their account. 

Personalised loyalty  
card statements showing 
transactions, points 
earned, points redeemed 
and a balance for the 
period covered are easily 
created. Statements can 
be printed in batches 

Statement Management

based on different criteria, 
for example by account 
type. Alternatively they 
can be emailed to 
customers to save on 
print and mailing costs. 
Historical statements 
can also be printed.

Multiple Account types 
can be configured 
depending on your 
needs, each with 
different settings, for 
example the number  
of points required for 
each level, or the 
number of qualifying 
points required for 

Account Configuration

redemption. Redemption 
is calculated at the 
period end (eg the 
month end or when  
the statements are run). 
Futura4Loyalty includes 
four redemption options 
to give complete 
flexibility in how you 
reward customers.

Master Address 
Management can reside 
with your Futura POS 
software or with the 
Futura4Loyalty module. 
Address data and 
updates are then 
maintained between  
the two. Accounts  
and Loyalty Cards are 
created and managed  
in Futura4Loyalty each 
time a new address  
is added. 

Address and Account Management

Futura4Loyalty 
interfaces seamlessly 
with your Futura POS 
software ensuring that 
consistent Address and 
Transactional Data  
is available.

Interface with Futura

“It’s very important 
for us to reward our 
customers. We will now 
personalise offers and 
special promotions 
and send invitations 
to fashion evenings, 
advance notice of sale 
previews in exchange 
for contact details.”
Jacqueline Beattie 
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Futura Retail Solutions Ltd

The Old Forge,

The Street,

Tidmarsh, Reading

Berks, RG8 8ER, UK

Phone: +44 (0) 118 9841925

email: sales@futurauk.com

Web: www.futura4retail.co.uk

The Futura Group of companies –  
Dedicated Retail Specialists

Futura has been implementing ‘Best Practice 
Merchandising Solutions’ throughout the length and 
breadth of the United Kingdom and Ireland since 1993. 

Our group of companies has been active in retail since 
1975 and FuturERS is one of the first fully integrated 
retail management systems. Listening to our customers 
and meeting their needs involves constant development 
and evolving technology, but this customer focus means 
FuturERS is now running in 35,000 installations, in over 
30 countries worldwide, including Russia, Australasia, 
N & S America, South Africa and Asia. 
 
With Futura International, we now turn over in excess 
of 19 million Euros, employ over 120 employees and 
have over 3,300 customers worldwide.

A range of standard 
reports with filters to drill 
down to further levels 
of detail are included, 
covering four report 
categories: Customer 
Reports, Product 
Reports, Statement 
Reports and Address 
Reports. All reports can 
be printed or exported 
to excel.

Reporting

Statement Report for Given Period

Product Report By Branch By Season

Product Report By Branch By SGR


